thestreng

NATIONAL MUSEUM OF PLAY

T T

, | i k B ‘”‘Hlpﬂ“"”h |
& f’LFJ : » I‘ "””“”””!mi“ Il }‘ \

1his))) |

- . ]

.

éf‘f’gju, Year in Review

In 2023, The Strong National Museum of Play opened a transformative,
90,000-square-foot expansion—part of the all-new Neighborhood of Play in Rochester, NY. The
expansion includes three major exhibits dedicated to electronic games—ESL Digital Worlds: High Score
and Level Up, and Age of Empires—along with the outdoor Hasbro Game Park and many other new
experiences and programs. Here are some highlights from this monumental year for The Strong!
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Served more than 100 preschool and pre-K
students in The Strong’s recently renovated
and expanded onsite Woodbury School.

Nearly 9,000 students were wel-
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Journal

of Play.

OPENED TRAVELING
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impressions including
broadcast segments on ABC’s
Good Morning America and
CBS Saturday Morning.
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Honored Toy Industry Hall of
Fame inductees: Rose O’Neill
(Kewpie Dolls), David Ring
(Larami Corporation), John
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NATIONAL TOY HALL OF
FAME INDUCTEES:

Cabbage Patch Kids, Fisher-Price Corn
Popper, baseball cards, and NERF

WORLD VIDEO GAME
HALL OF FAME INDUCTEES:

Barbie Fashion Designer, Computer
Space, The Last of Us, and Wii Sports

Welcomed
more than
500 students

from the Rochester City School
District to “Get in the Game!”:
a free educational event
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